Multimedia social communication is filtering into everyday use. Videoconferencing is appearing in the living room and beyond, television is becoming smart and social, and media sharing applications are transforming the way we converse and recall events. The confluence of computer-mediated interaction, social networking, and multimedia content are radically reshaping social communications, bringing new challenges and opportunities.
INTRODUCTION
The goal of the workshop on socially-aware multimedia is to pave the way for future innovation by acting as a community-building event, where research challenges can be identified and classified. By doing so, the event will help enable innovative solutions for the challenges ahead.
Relevant insights can be found within a number of disciplines such as multimedia research, human-computer interaction, and sociology. In particular, multimedia research provides quantitative metrics regarding multimedia objects (e.g., precision and recall) and multimedia systems (e.g., delay, jitter). HumanComputer Interaction research incorporates both quantitative metrics and qualitative understanding regarding human perception (e.g., quality of experience); and sociology and communication science provide a better understanding about motivations and collective group behavior (e.g., conversational and interaction patterns, strength of interpersonal ties).
Nevertheless, we have yet to see a focus on how to measure, to formalize, and to consider social interactivity as a prime parameter for designing and developing multimedia systems and applications. For example, social media research is currently restricted to content curation, independent of the exchange of human conversations that happens around the media object. Acknowledging these efforts in the past, this workshop takes one step further, by articulating the notion of socially awaremultimedia, focusing on the social interactions, on the shared activities, and on the group experiences.
CALL FOR PAPERS
The workshop on socially-aware multimedia provides a forum for researchers and practitioners to share novel and groundbreaking results. With special emphasis on innovative directions and on brave ideas, the final goal is to recognize an emergent interdisciplinary area at the cross roads of multimedia research, social science, and human-computer interaction. In particular, we are interested in papers that focus on multimedia systems and applications, accounting for social interaction theories, metrics, and methodologies. We acknowledge the inter-disciplinary nature of the workshop, and encourage participation from different research disciplines such as multimedia information retrieval, systems, and applications.
Topics include, but are not limited to:
• Applications of socially-aware multimedia
•

Interactive end-to-end systems
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• Multimedia modeling (in particular for social interaction and shared experiences)
• Socially-Aware multimedia content analysis and understanding
•
Collaborative authoring of videos and multimedia sharing 
PROGRAM
The International Workshop on Socially-Aware Multimedia (https://sites.google.com/site/sociallyawaremultimedia) will be held in conjunction with the ACM International Multimedia Conference. It will take place on October 29, 2012, in Nara, Japan. The most pertinent contributions will be selected for inclusion in the workshop's agenda. The workshop is organized primarily as a forum for discussion and knowledge exchange. Hence, its format will not be restricted to paper presentations, but will include interactive sessions in which discussion and knowledge exchange are encouraged. 
ORGANISERS
